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No. Publication/Portal Headline Date

The Hindu Business Line Term insurance premium tracker Nov06, 2022

(@]

The Hindu Business Line

Term insurance premium tracker

Nov13, 2022

wWiN =

Herald Young Leader

PNB MetLife distributes 24,000 Financiz
Literacy books to underprivileged scheo
A2Ay3 IANIT A 2y [ KA

Nov15, 2022

Aaj

PNB MetLife distributes 24,000 Financiz
Literacy books to underprivileged scheo
going girls on Childrens Day

Nov15, 2022

Every Day News

PNB MetLife distributes 24,000 Financis
Literacy books to underprivileged scheo
going girls on Childrens Day

Nov15, 2022

Janmadhyam

PNB MetLife distributes 24,000 Financis
Literacy books to underprivileged scheo
going girls on Childrens Day

Nov15, 2022

Readers Messenger

PNB MetLife distributes 24,000 Financis
Literacy books to underprivileged scheo
going girls on Childrens Day

Nov15, 2022

Swatantra Bharat

PNB MetLife distributes 24,000 Financis
Literacy books to underprivileged scheo
going girls on Childrens Day

Nov15, 2022

Fortune India

Workline: Making It Easy For All Human
At Work

Nov16, 2022

10.

Palash

PNB MetLife distributes 24,00nancial
Literacy books to underprivileged scheo
d2Ay3 IANIT a 2y [ KA

Nov16, 2022

11.

Azad Patra

PNB MetLife distributes 24,000 Financig
Literacy books to underprivileged scheo
d2Ay3 IANIT a 2y [ KA

Nov16, 2022

12.

Dainik Aaj

PNBMetLife distributes 24,000 Financial
Literacy books to underprivileged scheo
d2Ay3 IANIT a 2y [ KA

Nov16, 2022

13.

Rashtriya Sahara

PNB MetLife distributes 24,000 Financig
Literacy books to underprivileged scheo
going girlsort KA f RNBSy Qa 5

Nov16, 2022

14.

Perfect Mission

PNB MetLife distributes 24,000 Financig
Literacy books to underprivileged scheo
d2Ay3 IANIT a 2y [ KA

Nov16, 2022

15.

Rashtriya Swaroop

PNB MetLife distributes 24,000 Financig
Literacy books tanderprivileged schoel

32Ay3 FANI A 2y [/ KA

Nov16, 2022




pnb MetLife

Nitban, ét{a aage badbaein

16.

Sanmarg

PNB MetLife distributes 24,000 Financig
Literacy books to underprivileged scheo
A2Ay3 IANIT a 2y [ KA

Nov16, 2022

17.

Shah Times

PNB MetLife distributes 24,0@dnancial
Literacy books to underprivileged scheo
A2Ay3 IANIT A 2y [ KA

Nov16, 2022

18.

Jagruk Express

PNB MetLife distributes 24,000 Financiz
Literacy books to underprivileged scheo
A2Ay3 IANI A 2y [ KA

Nov16, 2022

19.

Pioneer Hindi

PNB MetLife distributes 24,000 Financiz
Literacy books to underprivileged scheo
A2Ay3 IANIT A 2y [ KA

Nov16, 2022

20.

Spasht Awaz

PNB MetLife distributes 24,000 Financis
Literacy books to underprivileged scheo
A2Ay3 IANIT A 2y [ KA

Nov17, 2022

21.

Dainik Bhaskar

PNB MetLife distributes 24,000 Financis
Literacy books to underprivileged scheo
A2Ay3 FIANIT A 2y [ KA

Nov17, 2022

22.

Jansandesh Times

PNB MetLife distributes 24,000 Financis
Literacy books tainderprivileged schoel
A2Ay3 IANIT A 2y [ KA

Nov17, 2022

23.

Hindustan Times

Financial literacy books distributed

Nov17, 2022

24.

Parivartan Dhoot

PNB MetLife distributes 24,000 Financis
Literacy books to underprivileged scheo
going girls

Nov17,2022

25.

The Hindu Business Line

Term insurance premium tracker

Nov20, 2022

26.

Banking Frontiers

Insurers go for broader spectrum

Nov?21, 2022

27.

Evening Tamil Nadu

PNB MetLife distributes 24,000 Financis
Literacy books to underprivileged scheo
going girls on Childrens Day

Nov21, 2022

28.

Hello Madras

PNB MetLife distributes 24,000 Financis
Literacy books to underprivileged scheo
going girls on Childrens Day

Nov21, 2022

29.

Justice Express

PNB MetLife distributes 24,000 Financis
Literacy books to underprivileged scheo
going girls on Childrens Day

Nov23, 2022

30.

Allahabad Express

PNB MetLife distributes 24,000 Financig
Literacy books

Nov23, 2022

31.

The Tamilangam voice

PNB MetLifalistributes 24,000 Financial
literacy books to underprivileged scheol
going girls on Children's Day

Nov23, 2022

32.

The Hindu Business Line

Term insurance premium tracker

Nov27, 2022
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Edition : Bangalore, Chennai, Hyderabad,

Mumbai

The Hindu Business Line

Publication :

Date : Nov 06, 2022 Page: 9

Term insurance premium tracker
For a 30-year-old male/female, non smoker, living in a metro city, Sum assured 1 crore with coverage up to 70 yrs
Max Max
b o T
PR e e ratio (%)

Aditya Birla Capital Digishield Plan 85 55 15,066 12,687 98.1

Aegon Life iTerm Comfort 70 40 23946 19,295 99.0

Bajaj Allianz eTouch 99* 81 12,187 10,095 99.0

Bharti AXA Flexi Term Pro 9 81 12,037 10,385 99.1

Canara HSBC OBC Life iSelect Star Term Plan 9 81 14905 12,791 98.6

Edelweiss Tokio Total Protect Plus 100 82 11,705 9,437 97.0

HDFC Life C2PL Life Protect 100 67 16,207 14,521 98.7

ICICI Prudential iProtect Smart 9 81 17,190 15,164 97.9

India First Life e-Term Plus Plan 70 40 10,762 8,856 96.9

Kotak Life Insurance Kotak e-Term Plan 75 57 13,806 12,036 98.8

Lic Tech Term 80 40 14,122 11,838 NA

Max Life Insurance Smart Secure Plus 85 67 14246 11,899 99.3

PNB Met Life Mera Term Plan Plus 80 62 13452 11,328 98.2

SBI Life eShield Next 100 8 17,495 14,654 97.1

TATA AlA Life Sampoorn Raksha Supreme 100 82 14868 12,626 98.5
Claim settlement ratio as per data provided by insurer ~ Source: www.policy bazaar.com, LIC. Max Life offers additional 5% discount for 1st year for
salaried customers; *Whole life available only on limited pay option; HDFC whole is available only in limited payterm(Life Protect) & Limited+Single
payterm(Income Plus); SBI eShield Next plan whole life is available only inlimited pay with above age 45yrs NA: Not Available
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Edition : Bangalore, Chennai, Hyderabad,

Publication : The Hindu Business Line

Date :

Nov 13, 2022

Mumbai

Page: 9

Term insurance premium tracker

For a 30-year-old male/female, non smoker, living in a metro city, Sum assured 31 crore with coverage up to 70 yrs

Max Max
Insurance company Plan name col::r:)ge g‘g Aa::"ﬂ.”;:’:‘f‘gg’ se\tt:ll::nnem
(years) Male Female AR
Aditya Birla Capital Digishield Plan 85 55 15,066 12,687 98.1
Bajaj Allianz eTouch 99* 81 12,187 10,095 99.0
Bharti AXA Flexi Term Pro 9 81 12,037 10,38 99.1
Canara HSBC OBC Life iSelect Star Term Plan 9 81 14905 12,791 98.6
Edelweiss Tokio Total Protect Plus 100 2] 11,705 9,437 97.0
HDFC Life C2PL Life Protect 100 67 16,207 14,521 98.7
ICICI Prudential iProtect Smart 9 81 17,190 15,164 97.9
India First Life e-Term Plus Plan 70 40 10,762 8,856 96.9
Kotak Life Insurance Kotak e-Term Plan 75 57 13,806 12,036 98.8
LiCc Tech Term 80 40 14,122 11,838 NA
Max Life Insurance Smart Secure Plus 85 67 14246 11899 99.3
PNB Met Life Mera Term Plan Plus 80 62 13,452 11,328 98.2
SBI Life eShield Next 100 8 17,495 14,654 97.1
TATA AIA Life Sampoorn Raksha Supreme 100 82 14868 12,626 98.5

Claim settlement ratio as per data provided by insurer

LIC Max Life offers additional 5% discount for 1st year for salaried customers; *Whole life available only on limited pay option; HDFC whole is
available only in limited payterm(Life Protect) & Limited+Single payterm(Income Plus); SBI eShield Next plan whole life is available only in limited
pay with above age 45yrs NA: Not Available

Source: www.policybazaar.com,
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Publication : Herald Young Leader Edition: Ahmedabad

Date : Nov 15, 2022 Page: 7

I fegg & eragy 9, GuAdl HedR®, 9Rd &
amvﬁﬁha?@ﬂmﬁaﬁﬁ%@,%uﬁwﬁwﬁ—@
o 1Y ST FIRISTL & Hregd § oo § 73 3T 84
HET B TSRl BT feri T ai‘l’(w@aangf%i
fepe faafia foru| wRa & 99 93 sd=A § 9 Us, o
Sifer wefRal H 10 | B e e g & § qem
TIET & | SO AT wed % ded, Sl SewiEt ST,
AT YRYT ST A, USE § Thed T ATl arad dstndt

qitfes e Rz of waT e & Fore e g A,
WIFY, WX, R S Taresdn are onfe &
%, a8 wsfrat a9 & 91y whet o7 ghdl £ |
TS HeATSh ST WA % B8 916l — §a3, ST,
YT, IO, Taam R grae § faafa &
24,579 i @merar g&idh qr & | dsfnal ik
%qnﬁmﬁﬁ%%;ﬁ%ﬁuw%mmmﬂm
| g% I AR BT g
Heg H O W8l gq-yaed R faxi ot & e &
%Wa%%{&mqmw% forag Afewmen & @ds
o o &I 980 &H sy Hedl 3




Publication :  Aaj

Date :

Nov 15, 2022

Edition :

pnb MetLife

Mitkan é{a aage badbaein

Lucknow

Page: 9

Wﬁmm#n
TR faita dnear
forardl faafta =i

IEvE | S fEgw & sEw Wodest
AR A WIS Tl Fell Th & | ST
WIEER & Aregm | groE 74t iR soff
F F ASRAl HI fawag FEa IREawe
R =@ yfd fee faaRa fFg wra &
¥ 9¢ FEFA § ¥ UH §l afed asfeal
FI 10 T FI Thel e @ FA § 5am
A T AT A Ted H qed GgAs
TEERE AU SR A H e 9 At
Sfaa asfewdl it e Herfores Termar wem
FA F fou o T e F WY Fm
Al € | 98 FAHA 31 ASihal Bl T i
@ AR e it wem wwa § o
E{ﬂ o, WIEE, W, Tae dR St
mmmﬁa'ﬁaﬂ% foed wiefewai
mﬁ%m ElEcCi e
B VR, qas, aNE,
Wm ar(rvm'T, wWam R gEwt #
ﬁaﬁaﬁﬂiusnﬁiﬁqmm
Tt &5 H wrefeal iR wfeemed & fag
faia T % e W WER o ¥ fag
o T ¥ 9 fagues AEfasa
THE HA H ARG BT w81 97 Fa €T 3
foriig fofai =1 =) % 7e9 we=l &t yfaa
T S R, o afeenel it w7 s
fufa @ %1 sga &8 Josw faad 81




pnb MetLife

ﬂﬂm%aﬁg&éﬁﬂm
Publication : Every Day News Edition: Lucknow
Date : Nov 15, 2022 Page: 8
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Publication : Janmadhyam Edition: Lucknow

Date : Nov 15, 2022 Page: 5

ol i o et e O e et ot et
erepa 0t 24,000 s e e fr

TS| T fGod F e |, WoTst Heash, R & Sl
S samEpdia § & U, A WeiEe T4 Foll - U & e 3o
TEE F WM F aROE 7 3 89 wan i st #
ferdtar TreRan g SR whet Sufd e faafa fore) ama &
ol oS FHEHA § A U, S afed Al 1 10 el F het
foen gf # | Wem S 21 T S e % ded, Wt
Heoeh TRV, ST Yeq SR 5, USTE H Thet S Al st
Tt 2 el Temdl Yen w F o dere T
Fol F WY FH A 2| TE FEFA A d<LHA F 0F AMGH
e I fRe Ff vem w @ el o e A, =9,
TEH & WY WA S T &1 AT Hedr® 51 9K & 9%
forafea #t 7 24,579 foria e gea T &5 H iR
3R Hieenal % forn ot werdaan & Wed W Yl S % fag
I T &) T8 figerrers HHfiewdl 1 e F § qeg Hn
el eA-geE SR fada fof # % qew weE A gf
o= S 2, T afeensti 1 wiea famia fofa o #t siga #
oy faerdt 21 diust Hearsw dfem % ger Wi e,
forfta meard = a1, ~2q duTst Heees § dred § 6 %9 39 o
A & foru forciia Sneeal R area I& FE e 8, afs
7o SefFA I S ford 1 YeiE FRA SR S & o 99
T ST TR | S B R g fowia o




pnb MetLife

Nitban, é,{a aage badbaein

Edition: Lucknow

Publication :

Readers Messenger

Date :

Nov 15, 2022

Page: 8
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Publication : Swatantra Bharat Edition: Lucknow

Date : Nov 15, 2022 Page: 10

ﬁmﬁaﬁﬁw mﬁﬁaaaam b




pnb MetLife

Nitban, é,{a aage badbaein

Edition : NEHT R E
Page: 24

Fortune India
Nov 16, 2022

Publication :

Date :

| WORKLINE | COMPANY IN FOCUS

WORKLINE: MAKING IT EASY FOR ALL HUMANS AT WORK

NISHANA VLAY, CO-FOUNDER

Established in 2016, Workline offers HR solutions
to customers from a myriad of industries like BFSI,
pharmaceutical, mobile payments, manufacturing,
logistics, and others. The company’s purpose is to
make it easy for all humans at work. This purpose
has helped them to build a unique SaaS HCM-HRMS
ecosystem that enables organizations to manage
employee life cycles.

“At Workline, we call ourselves puzzlers, as we are
intrigued by the challenges organizations face today.
We find ways to solve them like cracking a puzzle,”
says Nishana Vijay, Co-Founder, Workline. As the co-
founder of Workline, she enjoys her work immensely
because of the purpose it holds and the puzzles she
can solve. A lot of Nishana's ethics and philosophy
are refiected in the way Workline functions as she
gracefully continues to pave the way for women
entrepreneurs to come.

Leading By Domain Knowledge

Workline has a unique marketplace approach wherein
they partner with niche HR service providers in
the industry, competitors alike, to make it easy and
seamless for all its customers. Workline's revolutionary
approach offers HR departments options akin to a
menu at restaurants, which gives the customers
the ability to choose the process and functionalities
based on their policies and requirements. Workline
has introduced a new paradigm in the market called
the framework approach. The very term framework
implies and invokes the thought that the HCM-HRMS is
perhaps configurable and flexible. Unreservedly so, the
framework is customized to the needs of its customers,
thereby removing the rigidity that's traditionally
associated with products from this industry.

The framework offers processes like talent acquisition,
workforce management, attendance and time off,
performance and goals, training and development,
and many others. The Workline application is built
based on the radical and future centric Microservices
Architecture which offers clients the ability to choose
integration with existing systems, thereby mimicking
the p and functionalities ly similar
to the various payment apps today like GPay,
MobiKwik, et al.

I

WE BELIEVE IN SOLVING
PROBLEMS AND WITH
OUR CUTTING EDGE
APPROACHES LIKE THE
ZERO LATENCY, A MULTI
MODULE SaaS MODEL
WITH EXPERIENCED
ENGAGEMENT TEAMS AND
OTHER UNIQUE FEATURES;
ATTRACTS AND MOTIVATES
TALENT TO BE PART OF
THIS JOURNEY ALONG
WITH US.

Workline's marketplace has curated partners such as
IDfy, Aadhaar Ripple Hire, Monjin, n!Factorial, Jana
Small Finance Bank, and many others that provides

a well-rounded framework to all its customers. This
digitally enabled process offers the experience of
multiple functionalities available off Workline's core
framework for customers’ consumption. “We are trying
to bring the power of As One to our platform. We are
more robust with our partners,” notes Nishana.

Today, Workline has some of the biggest brands as its
clients that include SBI Caps, Fullerton, L&T Financial
Services, Bandhan Bank, TVS Credit Services, PNB
Metiife, Pidilite, Bluestar, Nerolac, Practo, BlackBuck,
and Nykaa.

Challenges & Opportunities

Nishana says, “The pandemic completely changed
the way businesses work today. This was an inward-
looking period for us. A time for developing new
processes and engagement styles to efficiently handle
the new norms - like communicating meaningfully
through video calls to provide business continuity and
bring on new clients with ease.”

With almost all customers having to adapt to this new
digital way of working and with capabilities such as
remote onboarding, remote interviewing, and others
already factored into Workline's framework, it gave
them a flying start with customers both new and
existing; turning challenges into opportunities.

A forerunner in the market, Workline broke the
traditional mould of the linear product approach and
created the self-service framework approach. “We
believe in solving problems and with our cutting-edge
approaches like the zero-latency, a multi-module
SaaS model with experienced engagement teams
and other unique features; attracts and motivates
talent to be part of this journey along with us,”
she explains.

Speaking about future endeavours, Nishana says, “We
always think about what is the value we can give our
customers. Throughout history, the backbone of ERP
solutions has been driven by financial processes, we
at Workline have an audacious ambition to make this
people-focused. We feel with the pandemic age and
rise of hybrid & gig workers we feel that the objective
of making it people-centric is achievable.”

| 24
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Financial literacy
books distributed
PRAYAGRAJ: PNB MetLife
distributed financial
literacy booklets and

school supplies kits to girls
of classes 7 and 8 in
Varanasi through their
partnership with Project
Nanhi Kali - one of India’s
largest programmes that
enables underprivileged
girls to complete 10 years
of schooling. So far 24,579
books have been
distributed across six cities
in India - Mumbai,
Barabanki, Prayagraj,
Varanasi, Ratlam, and
Shravasti, said Vineet
Maheshwari, chief
strategy officer, PNB
MetLife India.
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Term insurance premium tracker

For a 30-year-old male/female, non smoker, living in a metro city, Sum assured 31 crore with coverage up to 70 yrs

Max

Annual premium (¥)

Insurance company Plan name cc::gge ‘::r[:ly (inclusive of GST) se&?n':m
(years) Male Female G
Aditya Birla Capital Digishield Plan 85 55 15,066 12,687 98.1
Aegon Life iTerm Comfort 70 40 23946 19,295 99.0
Bajaj Allianz eTouch 99* 69 12,187 10,095 99.0
Bharti AXA Flexi Term Pro 9 69 12,037 10,385 99.1
Canara HSBC Life Insurance  iSelect Star Term Plan 9 69 14905 12,791 98.6
Edelweiss Tokio Total Protect Plus 100 70 11,705 9,437 97.0
HDFC Life C2PL Life Protect 100 70 16,207 14,521 98.7
ICICI Prudential iProtect Smart 9 69 17,190 15,164 97.9
India First Life e-Term Plus Plan 70 40 10,762 8,856 96.9
Kotak Life Insurance Kotak e-Term Plan 75 45 13,806 12,036 98.8
Lic Tech Term 80 40 14122 11,838 NA
Max Life Insurance Smart Secure Plus 85 55 14246 11,899 99.3
PNB Met Life Mera Term Plan Plus 80 50 1345 11,328 98.2
SBI Life eShield Next 100 70 17,495 14,654 97.1
TATA AIA Life Sampoorn Raksha Supreme 100 70 14868 12,626 98.5

Claim settlement ratio as per data provided by insurer
LIC Max Life offers additional 5% discount for 1st year for salaried customers; *Whole life available only on limited pay option; HDFC whole is
available only in limited payterm(Life Protect) & Limited+Single payterm{income Plus); SBI eShield Next plan whole life s available only in limited
pay with above age 45yrs NA: Not Available

Source: www.policybazaar.com,
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Insurers go for broader spectrum

Senior executives from the leading insurance companies reveal details
about the changing business scenario & customer preferences:

ost covid there have been many
Pchanges in the insurance business
scenario. Earlier customers did not
actively seek out digital self-service options,
while today they want easier and improved
servicing choices from the safety and
comfort of their homes because of digital
disruption.
Samrat Das, COO, PNB MetLife states:
“A few years ago, customers were not very
keen to buy a term insurance plan. With
more competition and superior mortality
experience (even excluding the covid effect)
firms are now offering lower protection
rates and it has been viewed as a chance
for greater coverage at reduced costs,
particularly by millennials.”

CHANGING PREFERENCES

The life insurance industry does not have
a portability feature in its plans and hence
there is no record of customers switching a
product from one insurer to other. Health
plans offered by life insurers do allow
portability, but these plans are fixed benefit
health plans which charge a premium for
policy terms or a fixed duration.

Atri Chakraborty, Chief Operating
Officer at IndiaFirst Life provides more
details: “Since life insurance premiums
increase with increasing age, it does not
make financial sense for customers to
switch from one plan to another at a later
age. Most life insurance products are long-
term in nature leading to customers not
switching from one company to another
until it completes its term.”

Products with shorter duration provide
guaranteed returns. Samrat shares: “The
modern-day customer desires more market
information and choice of different financial
products, a shorter time commitment, and
relatively assured returns. And this has
become pronounced due to the uncertainty
of future income in the past few years
resulting from the covid experience.”

SWITCHING OF PRODUCTS

Life insurance premiums increase with

26 Banking Frontlers

November 2022

Samrat Das supports the
‘circle of life philosophy’ to
achieve the financial goals of
their customers

increasing age, it does not make financial
sense for customers to switch from one plan
to anotherat a later age. Most life insurance
products are long-term in nature leading to
customers not switching from one company
to another until it completes its term.

Atri explains: “In certain product
categories like term plans, regular premium
paying customers may switch or prefer
another insurer purely from benefit arising
out of lower premium to be paid for the
same sum assured (cover) or in scenarios
where the customer faces significant
servicing issues.”

Unlike life insurance, customers may
switch from one health or non-life (motor,
fire, etc) insurer to another based on price
advantage, claims experience, and service-
related experience. Though there are no
metrics for switching, persistency metrics
are the key parameters that life insurance
companies track to gauge customer loyalty
and retention.

Atri admits: “These metrics track the
percentage of customers who have renewed
their policies (13th-month persistency metric)

would measure the number of policies that
are active after 13 months. Overall, with life
insurers focussing on customer retention,
there has been an improving trend in
persistency over the last decade”

EXPANDING COVERAGE
Nowadays health insurance plans provide
various benefits such as cashless OPD
coverage, unlimited restoration benefit,
coverage for mental health illnesses and
domiciliary treatment, zero deduction on
non-medical items, and a high limit for
room rent. Due to such benefits, consumers
keep researching health plans offering
comprehensive benefits along with other
benefits such as cashless treatments and
guaranteed cumulative bonuses.

Due to rising medical inflation, the cost of
healthcare and hospitalization has increased
tremendously post covid. Policyholders have
realized this and scout for health plans with
higher sums insured to protect their financial
savings and meet healthcare requirements at
every stage of life.

Shashank Chaphekar, Chief Distribution
Officer at ManipalCigna Health Insurance
says: “Consumers are looking for value-
based affordable health cover and more
personalized health insurance products and
services to address the health needs of today
and prevent the financial health burdens of
tomorrow.”

Shashank further added: “When it
comes to health insurance there are so
many factors involved, that people are left
overwhelmed and confused. This is where
consumers are looking for the health
insurance expert who can help simplify the
choice of health insurance, provide unique
perspectives, and will always be there by
their side to access quality healthcare.”

DIFFERENT PRODUCTS

Life insurance products serve the entire
customer life cycle where events like
marriage, kids' education, and marriage
of children and retirement are certain and
thus require prudent financial planning.
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Atri speaks: “Different life insurance
products help them to achieve these varied
goals at different phases of life. A customer
may start with a pure protection plan
at a younger age (lower premiums), add
investment plans — guaranteed returns or
the relatively risky ULIPs, followed over
time with a retirement plan, and finally end
up with an annuity product.”

Samrat says that recent events have
been instrumental in creating a shift in
customer preferences towards greater safety
and security. Customers now are seeking
an enhanced sense of being financially
prepared during possible exigencies.
Accordingly, we are seeing an increased
uptake of guaranteed investments and
protection-oriented products.

In the hierarchy of needs, health
insurance has become a ‘necessity’ post-
covid. Due to the pandemic, people have
become more conscious about their health
and the same trend has been seen with the
rise in buying health insurance policies.

Shashank added: “Not only the aged but
also millennials and GenZ have understood
that medical emergencies are uncertain and
can affect anyone irrespective of age. With
rising medical inflation along with inflation
of daily commodities and essential items,
it has become of utmost importance that
one has health coverage for himself and his
family to protect their savings at the time of
hospitalization.”

Atri Chakraborty observes

an increasing trend of life
insurance attachment products
with loans for home, motor,
personal, education, etc

TRENDS

ManipalCigna identified a couple of
customer segments where either there
are no health insurance products for
them in the market or the options are
very limited segments such as

V. 3
(et

largely rejected, customers who are
planning to avail infertility treatment
through IVF or IUL Shashank comments:
“Customers who would like to cover 100%
of their hospitalizati P includi
the expenses for non-medical Items
(consumables) which are largely excluded.”

Samrat speaks: “We are witnessing
a trend in which consumers prefer
guaranteed returns in an insurance policy.
We have observed that buyers usually
switch between ULIPs and traditional
plans. One clear pattern is that a recurrent
buyer’s premium is 35-40% more than a
first-time buyer.”

CUSTOMER FIRST PHILOSOPHY
Customers add diversity to their portfolios
based on their risk appetite, financial
capacity, and financial goals. IndiaFirst Life
does not observe trends of switching but
rather diversifying their portfolios through
i i A who
opts for a ULIP may later add a traditional
guaranteed or savings product, which gives
assured returns and, if satisfied with the
company, at a later date, may opt for pension
products as a part of their retirement planning.

As portability does not exist for life
insurance there is no record maintained
of switching. IndiaFirst Life

looking for cashless opd cover, customers
who suffer from diabetes, hypertension,
cholesterol, asthma, and obesity are

geisa factor in

Age & Geographical Factors

the of the product category.

attachment products with loans. Ci

, investment, retirement, annuity) and the quantum of cover is linked to the
income of the customer. Atri added: “We observe an increasing trend of life insurance

during the tenure of the loan.”

they avail loans - home, motor, personal, education, etc from banks and financial
services companies through credit life insurance products that provide life cover

Samrat shares: “The rising preference for guaranteed protection plan finds

are g their y risks when

favor among higher income groups and people working in organized sectors. This
is also due to the requirement for detailed verification of income, education, and
employment. We are also noticing that buyers in the 35-year age bracket show an
inclination towards term plans.”

follows a CustomerFirst philosophy and
gives a lot of importance to the persistence
of policies. As of July end of 2022, the
13-month persistency for the company was
82.75% on the premium number.

Atri added: “The company has
undertaken numerous measures to
improve 13th-month persistency. Another
metric of success of customer loyalty may
be measured by the customers purchasing
more than one policy from the company.
To date, approximately 10% of IndiaFirst
policyholders have bought more than one
policy from the company.”

NEW PRODUCTS & INNOVATION
ManipalCigna Health Insurance has

Health is an integral part of the Indian story and the demand for health
currently is a financial reality for every Indian. says:
and simple health insurance products and services can help address consumers®
evolving needs and make it easier for them to access quality healthcare. We have
seen the of new -tier 2 & 3 cities, women, SMEs, and
others are also warming up to health coverage.”

recently launched palCigna ProHealth
Prime which offers innovative coverages
that not only cater to hospitalization
expenses but also provide solutions to
various other ancillary issues including
the funding of out-patient expenses that

Banking Frontlers November 2022 27
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Evolving Customer Needs NS
L/(/Uu.n Cwl ;’
are managed through self-funding by the
majority of the Indians. Shashank says: “We
are seeing more and more of our customers
switch from one product to our newly
launched ManipalCigna ProHealth Prime
to meet their healthcare requirements.”
Customers also tend to switch plans
within the same companies when they want
to include any new benefit that their current
plan is deprived of. Consumers have become
more aware of their existing health plans.
Shashank reveals: “Post covid, with rising
medical inflation and health insurance
companies providing coverage for OPD,
room rental, and nonmedical equipment
and home care treatments, policyholders
don’t want to miss on these benefits and
hence switch or upgrade their existing plans.”

a second plan for retirement or as a long-
term investment. As a customer-centric
organization, we follow the circle of life
philosophy which means that our advisors
work with our customers to choose policies
that are relevant to their financial goal
plans. For example, a customer who wants
to save for their children’s academic goals is
guided to opt for PNB MetLife Guaranteed
Goal Plan - saving solutions backed by
guaranteed returns.

In ManipalCigna Lifetime Health plan,
customers with an existing sum insured of
%1 million can port to this plan at a higher
sum insured up to 330 million without
any additional waiting period restrictions
on the increased sum insured, whereas in
other insurance products one has to serve

Shashank Chaphekar reveals the waiting period for the incremental sum
PRODUCT CYCLE sl s insured. This is a path-breaking innovation
o : a rise in demand for health Gy
Samrat believes that if a customer has . p that helps customers to move from existing
purchased an investment-oriented plan in covers among millennials & low-coverage products to this affordable
the first instance with a child’s education ~GenZ customers high coverage product.
in mind, they are more likely to purchase raviaglocalinfomart.com
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PNB MetlLife distributes 24,000 Financial Literacy books to underprivileged
school-going girls on Children’s Day

VARANASI: On the occa-  Punjab. This program also  where money-management India aims to go beyond transformed thelives of over  with access to a personal-
sion of Childrens Day, PNB  provides these girls with an  and financial decisions are business and invest their 500,000 girls across 14  ized, adaptive learning soft-

MetLife, one of Indiaslead-  annual school supplies kit considered to be the roles of ), f energles in initiatives that  states. ware pre-loaded on digital
inglife insurers, distributed  which comprises a school the male members of the pn e IT@  Liipbutdsustainabiecom-  With the aim of helping  tablets.
h 1 the

financial literacy booklets bag, stationery, pullover, ~house, giving little scope for CsR “This
and school supplies kits to  raincoat, and feminine hy-  women to make indepen- program, Damini, and Project provides them with  matches instructions to the
girls of classes 7th and 8th  giene material, enabling dent financial decisions.  for women and we hope the real world by making through this partnership comprehensive support in-  learning level of each girl,
in Varanasi through their  girls to attend school with  Vineet Maheshwari, Chief these financial literacy them aware of money man-  with Project Nanhi Kali, cluding daily afterschool ~enabling her to learn with
partnership with Project ~dignity. Strategy Officer, PNB  books will give the young agement. Additionally, the  they strive to aid and stand  academic support through  understanding and thereby,

Nanhi Kali - one of India’s  The 24579 Financial Lit-  MetLife India, said, “We, at  girls the opportunity to school supplies kit is an es- by women, in all their life- centres which operate with-  improve her learning out-
largest programmes thaten-  eracy Books distributed by ~ PNB MetLife,think thatitis  learn about basic financial ~ sential part of our interven-  stages and develop a safe  in government school prem-  comes.

ables underprivileged girls  PNB MetLife across six cit-  imperative to initiate con- concepts indailylifeina fun tion. and conducive eco-system  ises. An annual school sup-  The girls are taught Eng-
to complete 10 years of iesinIndia - Mumbai, Bara-  versations on financial lit- and Interesting manner” This holistic support to  for them plies kit comprising of a lish, Math and their local
schooling. banki, Prayagra), Varanasi, eracy for womenatanearly  “We are grateful to PNB  thegirswillhelpensurethat  Project Nanhi Kali was  school bag, stationery, pull-  language from Class 1-10

Under its Damini initia-  Ratlam, and Shravasti have  age, so that young girls are  MetLife for extending their the girls can reach their full ~ started in 1996 with the ob-  over, raincoat, and feminine  and additionally Science
tive, PNB MetLife works been created to bring the empowered to managetheir ~support to Nanhi Kali. Fi- potential” said Sheetal Meh-  jective of providing quality  hygiene materialis given to  from Class 6-10. Further. a
with Project Nanhi Kall o~ spotlight on the impx financs yisanimpor- ta, Executive Director & education to underprivi- every girl, enabling her to  professionally designed
p y of financial financial decisions as they tantaspectof independence  Trustee. K.C. Mahindra leged girls in India. Jointly  attend school with dignity. sports curriculum has been
P going und g inrural  grow up. Our CSR nitiative,  for young girls These finan-  Education Trust. managed by K C. Mahindra  Project Nanhi Kali has part-  integrated into the interven-
privileged girls in Varanasi,  areas. D: s o As a responsible corpo-  Education Trust and Naand; EdTech  tion to pr de-
Uttar Pradesh, and Moga, ter the patriarchal mindset ensuring inclusive growth  the girls better prepared for rate citizen, PNB MetLife Foundation, the project has  organization to providegirls  velopment.




pnb MetLife

Mitkan é{a aage badbaein

Edition :
Page: 4

Hello Madras Chennai

Nov 21, 2022

Publication :

Date :

PNB MetLife distributes 24,000 Financial Literacy books
to underprivileged school-going girls on Children's Day

Nov 19

Varanasi,
2022: On the occasion
of Children's Day, PNB
MetLife, one of India's
leading life insurers,
distributed financial
literacy booklets and
school supplies kits to
girls of classes 7th and
8th in Varanasi through
their partnership with
Project Nanhi Kali - one
of India's largest
programmes that
enables underprivileged
girls to complete 10
years of schooling.

Under its Damini
initiative, PNB MetLife
works with Project
Nanhi Kali to provide
daily academic support
to school-going
underprivileged girls in
Varanasi, Uttar Pradesh,
and Moga, Punjab. This
program also provides
these girls with an
annual school supplies
kit which comprises a
school bag, stationery,
pullover, raincoat, and
feminine hygiene

material, enabling girls
to attend school with
dignity.

The 24,579 Financial
Literacy Books
distributed by PNB
MetLife across six cities
in India  Mumbai,
Barabanki, Prayagraj,
Varanasi, Ratlam, and
Shravasti have been
created to bring the
spotlight on the
importance of financial
independence for girls
and women in rural
areas. This will help to
counter the patriarchal
mindset where money-
management and
financial decisions are
considered to be the
roles of the male
members of the house,
giving little scope for
women to make
independent financial
decisions.

Vineet Maheshwari,
Chief Strategy Officer,
PNB MetlLife India,
said, “We, at PNB

MetLife, think that it is
imperative to initiate
conversations on
financial literacy for
women at an early age.
so that young girls are
empowered to manage
their finances and make
informed financial
decisions as they grow
up. Our CSR initiative,
Damini is an effort
towards ensuring
inclusive growth for
women and we hope
these financial literacy
books will give the
young girls the
opportunity to learn
about basic financial
concepts in daily lifeina
fun and interesting
manner.”

“We are grateful to
PNB MetLife for
extending their support
to Nanhi Kali. Financial
literacy is an important
aspect of independence
for young girls. These
financial literacy books
will make the girls better
prepared for the real

world by making them
aware of money
management.
Additionally, the school
supplies kit is an
essential part of our
intervention. This
holistic support to the
girls will help ensure
that the girls can reach
their full potential.” said
Sheetal Mehta,
Executive Director &
Trustee, K.C. Mahindra
Education Trust.

As a responsible
corporate citizen, PNB
MetLife India aims to go
beyond business and
invest their energies in
initiatives that help build
sustainable
communities through
their CSR program,
Damini, and through
this partnership with
Project Nanhi Kali, they
strive to aid and stand by
women, in all their life-
stages and develop a
safe and conducive eco-
system for them.
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PNB MetLife distributes 24,000
Financial Literacy books

VARANASI: On the
occasion of Children's Day,
PNB MetLife,one of India's
leading life insurers, distrib-
uted financial literacy book-
lets and school supplies kits
to girls of classes 7th and
8th in Varanasi through
their partnership with
Project Nanhi Kali - one of
India's largest programmes
that enables underprivi-
leged girls to complete 10
years of schooling.

Under its Damini initia-
tive, PNB MetLife works
with Project Nanhi Kali to
provide daily academic
support to school-going
underprivileged girls in
Varanasi, Uttar Pradesh,
and Moga, Punjab. This
program also provides
these girls with an annual
school supplies kit which
comprises a school bag,
stationery, pullover, rain-
coat, and feminine hygiene
material, enabling girls to
attend school with dignity.

The 24,579 Financial Lit-

eracy Books distributed by
PNB MetLife across six cit-
ies in India - Mumbai,
Barabanki, Prayagraj,
Varanasi, Ratlam, and
Shravasti have been cre-
ated to bring the spotlight
on the importance of finan-
cial independence for girls
and women in rural areas.
This will help to counter the
patriarchal mindset where
money-management and fi-
nancial decisions
areconsidered to be the
roles of the male members
of the house, giving little
scope for women to make
independent financial deci-
sions.
VineetMaheshwari,
Chief Strategy Officer, PNB
MetLife India, said, "We, at
PNB MetLife, think that it
is imperative to initiate con-
versations on financial lit-
eracy for women at an early
age, so that young girls are
empowered to manage their
finances and make informed
financial decisions as they

grow up. Our CSR initiative,
Damini is an effort towards
ensuring inclusive growth
for women and we hope
these financial literacy
books will give the young
girls the opportunity to
learn about basic financial
concepts in daily life in a fun
and interesting manner."
"We are grateful to PNB
MetLife for extending their
support to Nanhi Kali. Fi-
nancial literacy is an impor-
tant aspect of indepen-
dence for young girls.
These financial literacy
books will make the girls
better prepared for the real
world by making them
aware of money manage-
ment. Additionally, the
school supplies kit is an
essential part of our inter-
vention. This holistic sup-
port to the girls will help
ensure that the girls can
reach their full potential."
said Sheetal Mehta, Execu-
tive Director & Trustee, K.C.
Mahindra Education Trust.
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PNB Metlife distributes 24,000 Financial Literacy hooks to
underprivileged school-going girls on Children’s Day

On the occasion of Chil-
dren’'s Day, PNB MetLife,
one of India's leading life
insurers, distributed finan-
cial literacy booklets and
school supplieskitstogirls
of classes 7th and 8th in
Varanasi through their
partnership with Project
Nanhi Kali - one of India's
largest programmes that

supplies kit which com-
prisesaschoolbag, statio-
nery, pullover, raincoat,
and feminine hygiene ma-
terial, enabling girls to at-
tend school with dignity.
The 24,579 Financial Lit-
eracy Booksdistributed by
PNB MetLife acrosssixcit-
iesinIndia-Mumbai, Bara-
banki, Prayagraj, Varana-
si, Ratlam, and Shravasti

make independent finan-
cial decisions.

Vineet Maheshwari,
Chief Strategy Officer,
PNB MetLife India, said,
“We, at PNB MetLife, think
that it is imperative to initi-
ate conversations on fi-
nancial literacy for women
at an early age, so that
young girls are empow-
ered to manage their fi-

enables underprivileged havebeencreatedtobring nancesandmakeinformed
girls to complete 10 years the spotlighton the impor- financial decisions as they
of schooling. tance offinancialindepen- grow up.

Under its Damini initia-
tive, PNB MetLife works
with Project Nanhi Kali to

dence for girls and women
inrural areas.
This will help to counter

OurCSRinitiative, Dami-
ni is an effort towards en-
suring inclusive growth for

provide daily academic the patriarchal mindset womenandwehopethese
support to school-going where money-manage- financialliteracy books will
underprivilegedgirlsinVa- ment and financial deci- givetheyounggirlsthe op-

ranasi, Uttar Pradesh, and
Moga, Punjab. This pro-
gram also provides these
girls with an annual school

sions areconsidered to be
the roles of the male mem-
bers of the house, giving
little scope for women to

portunity to learn about
basic financial conceptsin
daily life in a fun and inter-
esting manner.”
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Term insurance premium tracker
For a 30-year-old male/female, non smoker, living in a metro city, Sum assured 21 crore with coverage up to 70 yrs
Max Max 3
Insurance company Plan name co:;r;ge ﬂ.ﬂy A;::za'ls‘:vr:':;gg) set%l:r:ent
(years) Male Female S
Aditya Birla Capital Digishield Plan 85 55 15,066 12,687 98.1
Aegon Life iTerm Comfort 70 40 23946 19,295 99.0
Bajaj Allianz eTouch 99* 69 12,187 10,095 99.0
Bharti AXA Flexi Term Pro 99 69 12,037 10,385 9.1
Canara HSBC Life Insurance  iSelect Star Term Plan 99 69 14905 12,791 98.6
Edelweiss Tokio Total Protect Plus 100 70 11,705 9,437 97.0
HDFC Life C2PL Life Protect 100 70 16,207 14,521 98.7
ICICI Prudential iProtect Smart 99 69 17,190 15,164 97.9
India First Life e-Term Plus Plan 70 40 10,762 8,856 9.9
Kotak Life Insurance Kotak e-Term Plan 75 45 13,806 12,036 98.8
LIC Tech Term 80 40 14,122 11,838 NA
Max Life Insurance Smart Secure Plus 85 55 14246 11,899 9.3
PNB Met Life Mera Term Plan Plus 80 50 1345 11,328 98.2
SBI Life eShield Next 100 70 17,495 14,654 97.1
TATA AlA Life Sampoorn Raksha Supreme 100 70 14,868 12,626 98.5
Claim settlement ratio as per data provided by insurer Source: www.policybazaar.com,
LIC Max Life offers additional 5% discount for 1st year for salaried customers; *Whole life available only on limited pay option; HDFC whole is
available only in limited payterm(Life Protect) & Limited+Single payterm(lncome Plus); SBI eShield Next plan whole life is available only in limited
pay with above age 45yrs NA: Not Available
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1.| Morningstar Close to retirement? Then you MUST re Nov02, 2022
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2. | Morningstar Ask Morningstar: Why has Axis Bluechif Nov 03, 2022
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3.| Morningstar Where must fixeedncome investors Nov 04, 2022
invest?
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pnb MetLife

Nitban, étfa aage badbaein

10

AsianPrime Time

XOQv upoXFU 4 KX ¢ S m W
Wj ¥ CoBE 6 FHF b 240080
(XY P AUNE C YU M w

Nov16, 2022

11

Deshmanus

X Qv X0 4 2MPHX ¢ S M W
Wj XC odf 6 REF obh @400
(XY P AUNY K CYa¥iumw

Nov 16, 2022

12

TatsatChronicle

PNB MetLife distributes financial literacy
0221a 2y [ KAfRNByYyQ

Nov 17, 2022

13

Mixpoint

PNB MetLife distributes 24,000 Financia
Literacy books to underprivileged schoo
d2AYy3I FANIT A 2y [ KA

Nov 17, 2022

14

Passionate in Marketing

PNB MetLife distributes 24,000 Financis
Literacy books to underprivileged schoo
d2Ay3 FANT A 2y [ KA

Nov 17, 2022

15

UP Hindi News

PNB MetLife distributes 24,000 Financia
Literacy books to underprivileged schoo
d2AYy3I FIANIT A 2y [ KA

Nov 17, 2022

16

ThisWeekIndia

PNB MetLife distributes 24,000 Financia
Literacy books to underprivileged schoo
going girls on Child¢¢Qa 51 &

Nov 17, 2022

17

MangaloreMirror

PNB MetLife distributes 24,000 Financis
Literacy booksd underprivileged schoel
d2Ay3 FANIT A 2y [ KA

Nov 17, 2022

18

The CSR Journal

PNB MetLife distributes 24,000 Financis
Literacy books to underprivileged schoo

going girls

Nov 17, 2022



https://www.asianprimetime.com/pnb-metlife-distributed-24000-financial-literacy-books-to-underprivileged-school-going-girls-on-childrens-day/
https://www.asianprimetime.com/pnb-metlife-distributed-24000-financial-literacy-books-to-underprivileged-school-going-girls-on-childrens-day/
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https://tatsatchronicle.com/pnb-metlife-distributes-financial-literacy-books-on-childrens-day/
https://secure-web.cisco.com/10pCvjK012FY4-UMoKOmUPlgOj6I0MpX9UIgJmgnvWNKOJxn72y77eZ7iTcEcLILGmvmWnYf_r3BPfxRPdI4PvxFqDqRats2I2Ho6gymMV42jYMuDrt9hQaoWx9Ci3PG3VXNFSmZVp1bYkxgYEser6tWgA7RF7QUQF2e_6_HAmkczWFivkqKFwiYWLcBcnPQj_BR6Q7issolZCVjsffd1P0oX91n5wWir_
https://secure-web.cisco.com/10pCvjK012FY4-UMoKOmUPlgOj6I0MpX9UIgJmgnvWNKOJxn72y77eZ7iTcEcLILGmvmWnYf_r3BPfxRPdI4PvxFqDqRats2I2Ho6gymMV42jYMuDrt9hQaoWx9Ci3PG3VXNFSmZVp1bYkxgYEser6tWgA7RF7QUQF2e_6_HAmkczWFivkqKFwiYWLcBcnPQj_BR6Q7issolZCVjsffd1P0oX91n5wWir_
https://secure-web.cisco.com/10pCvjK012FY4-UMoKOmUPlgOj6I0MpX9UIgJmgnvWNKOJxn72y77eZ7iTcEcLILGmvmWnYf_r3BPfxRPdI4PvxFqDqRats2I2Ho6gymMV42jYMuDrt9hQaoWx9Ci3PG3VXNFSmZVp1bYkxgYEser6tWgA7RF7QUQF2e_6_HAmkczWFivkqKFwiYWLcBcnPQj_BR6Q7issolZCVjsffd1P0oX91n5wWir_
https://secure-web.cisco.com/1tWLO9Mrf1wFukjIFIAnr_XfTEUcRaWHOywZaRRlcbNc1vOcHB4JF-UvxTqa9Cs0Tp_-BsORVdu_6WfvDD0bmZsUKkAS6w2TA0NO0LEKCfQCd_Klel-YYZlJx2O8tJQI2V2dLPu5QZjQJcrTGHxlfWOdJ0FtvioGl_TBG4Ln2WsK92m4U6nU0D2PfReW8_1fussySw9Egzyfim0xNIMRLLvgKimuxwkFcH
https://secure-web.cisco.com/1tWLO9Mrf1wFukjIFIAnr_XfTEUcRaWHOywZaRRlcbNc1vOcHB4JF-UvxTqa9Cs0Tp_-BsORVdu_6WfvDD0bmZsUKkAS6w2TA0NO0LEKCfQCd_Klel-YYZlJx2O8tJQI2V2dLPu5QZjQJcrTGHxlfWOdJ0FtvioGl_TBG4Ln2WsK92m4U6nU0D2PfReW8_1fussySw9Egzyfim0xNIMRLLvgKimuxwkFcH
https://secure-web.cisco.com/1tWLO9Mrf1wFukjIFIAnr_XfTEUcRaWHOywZaRRlcbNc1vOcHB4JF-UvxTqa9Cs0Tp_-BsORVdu_6WfvDD0bmZsUKkAS6w2TA0NO0LEKCfQCd_Klel-YYZlJx2O8tJQI2V2dLPu5QZjQJcrTGHxlfWOdJ0FtvioGl_TBG4Ln2WsK92m4U6nU0D2PfReW8_1fussySw9Egzyfim0xNIMRLLvgKimuxwkFcH
https://secure-web.cisco.com/1FW1DCOe6xJfLteoaLdQysfKyJ-eSFS8DxUQ6qTerlVkzQg-5TO0qLnuYGmk_NHetWBaD35rt7sFncydzA_a7LY50dWJLGgwoPlUoNCpM5i5oOn3hEyhg4M0BV0URmRPBlqGJ-SBeKPbT1zwn79uUk1pkGmUsCJdxzBm6Kvw-F0fHAFgIcOD4c0DPZG1lPANcl21ccjsRAEUomquiLjhgJtEAJlIlBQKWm
https://secure-web.cisco.com/1FW1DCOe6xJfLteoaLdQysfKyJ-eSFS8DxUQ6qTerlVkzQg-5TO0qLnuYGmk_NHetWBaD35rt7sFncydzA_a7LY50dWJLGgwoPlUoNCpM5i5oOn3hEyhg4M0BV0URmRPBlqGJ-SBeKPbT1zwn79uUk1pkGmUsCJdxzBm6Kvw-F0fHAFgIcOD4c0DPZG1lPANcl21ccjsRAEUomquiLjhgJtEAJlIlBQKWm
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Date : Nov 02, 2022

By Larissa Fernand | 02-11-22 |

Someone recently mentioned to me that he is semi-retired, but wants to retire
soon and he is not very sure how to go about it. And he can't get much content
on it because the focus everywhere is all about saving and investing when one is
young.

A big lesson for pre-retirees is that they need to make retirement goals not just
from a guality-of-life standpoint, but also from a financial standpoint. Because
the activities that they plan to undertake in retirement will affect their spending.

Here are some key pointers by which they can gauge the viability of their plans
and see what must be on their retirement dashboard.
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Himanshu Srivastava, associate director of manager research,
answers a reader's query.

=LPrint [A+]

By Himanshu Srivastava | 03-11-22 |

Should I switch from Axis Bluechip to an index fund? I am disappeinted
with the performance of Axis Bluechip.

The performance of Axis Bluechip Fund has been found wanting in recent times.
But that deoes not make it a bad fund. Every fund goes through a cycle of
outperformance and underperformance. But the performance should be looked
from the perspective of the fund’s strategy.

This fund is managed with a growth-oriented approach, and post Covid, growth
style of investing has been out of favour. This resulted in the fund delivering a
rather underwhelming performance in 2021 and this year so far. However, from
2017 till 2020, when growth was in vogue, the fund consistently delivered top
quartile performance within its category. Hence, this aspect should not be
ignorad.
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Where must fixed-income investors
invest?

Senior Investment Analyst Mohasin Athanikar shares his view.

SyPrint [A+

By Mohasin Athanikar | 04-11-22 |

Over the past few months, the interest rate cycle in India has turned a corner.

The Reserve Bank of India (RBI), having prioritized growth earlier to mitigate
the adverse impact of the COVID-19 pandemic, recently hiked policy rates and
taken other measures to contrel persistently high inflation. The REI has raised
the policy rate (repo rate) four times this year by a cumulative 190 bps: May
(4.40%), June {4.90%), August (5.4%) and September {5.9%:).

RBI's measures have resulted in rates at the shorter end of the yield curve
moving up sharply (250 bps) on the back of a sharp decline in banking system
liquidity amid improved credit offtake, forex intervention and the liguidity
absorption measures conducted by the central bank.
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Arunachal badminton prodigy Geto
Sora strikes gold

The multinational event that saw the participation of around 802 shuttlers from 10 countries was held in Bangkok. Thailand, from

November 2to 7.

by Damica Lepeha 0000
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